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DIEGO PELLICER WORLDWIDE 
THE PREMIER MARIJUANA BRAND 

 

A UNIQUE BUSINESS MODEL 
 

Diego Pellicer Worldwide (Diego) is a real estate development company focused on developing Diego 

Pellicer as the world’s first “premium” marijuana brand.  Diego is focused on acquiring and developing 

legally compliant locations for the purpose of leasing to licensed operators engaged in the cannabis 

business. The Company generates revenues and profits from the lease payments of its real estate 

holdings and from the sale of its Diego branded non-cannabis products in its luxury retail locations. 

Finding, acquiring, building out and leasing high-quality locations that are both geographically desirable, 

i.e. are located in good neighborhoods, architecturally appealing, with safe and ample parking and are 

legally compliant, is a complicated business and differs considerably from State to State. Diego has 

mastered this business by assembling a world-class, highly experienced leadership team and high 

pedigree board of directors and advisory board in support of the consistent implementation of its 

unique business plan. 

The company’s initial focus has been to secure and develop legally compliant real estate locations for 

the purposes of leasing them to carefully selected state licensed companies in the cannabis industry to 

be used as luxury retail locations, or high-quality cultivation facilities. When Diego leases a location, it 

enters into an agreement with its tenants for the acquisition of the tenant’s company at pre-negotiated 

terms. Diego has the right to immediately execute this agreement at its sole discretion, once marijuana 

has been sufficiently legalized, or other conditions that warrant the acquisition have been met.  During 

the early stages of its business plan Diego does not grow or sell marijuana, or marijuana infused 

products.  The Company was founded in 2012, began trading on the OTCBB in 2015 and has up-listed to 

the OTCQB in March of 2016. 

In the fast growing and turbulent marijuana industry littered with small start-ups, Diego Pellicer 

Worldwide Inc. (Diego or DPWW) is successfully implementing its unique business approach. 

 First-to-Market with a well-developed and advanced premium brand strategy in regards to 

locations and products. 

 High rent revenue as a landlord to cannabis operations, 31.5% cap rate. 

 Pre-negotiated contracts to acquire the tenant business at DPWW’s discretion.  

   Instant addition of cannabis revenue to rent revenue at time of federal legalization. 

   Production and sale of premium signature branded products and apparel, including patented 

devices through its network of locations and the DPWW web site. 

   All-encompassing guidance and consulting to tenants by DPWW’s world-class experts in legal, 

safety, medical, agricultural and retail. 

  Expert team assuring the highest standards for quality, consistency and brand Integrity. 
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The Diego business model addresses an essential need filling a large void that is currently not addressed 

in the cannabis industry. The industry is quickly moving towards increased public support, further 

legalization and accordingly, accelerated revenue generation.  Providing its comprehensive services to 

credible and high-quality cultivation and retail operators will result in rapidly increasing revenues and 

profits for Diego. Subsequently, once legalization has occurred nationwide, this will result in the share 

price for Diego to increase drastically over the next few years 

At this point in time, Diego does not grow and/or sell marijuana. Diego’s initial revenues derive from 

designing, building-out and collecting premium lease revenue from the tenants who are legally growing 

and/or selling marijuana and have leased Diego’s customized luxury marijuana production and retail 

properties. In addition, Diego will provide premium signature cannabis-related and other consumer 

Diego merchandise for sale in those locations.  

Diego is focused on the highest standards for quality, consistency and brand integrity. Diego is the only 

company to provide all-encompassing guidance, consulting its tenants across the U.S. with a world-class 

team of experts in legal, safety, medical, agricultural and retail, providing complete turnkey systems for 

established or aspiring and carefully selected cannabis operators. 

Pre-negotiated Acquisitions - Immediate Transition 

With the lease of select retail and/or production property Diego enters into pre-negotiated acquisition 

agreements with carefully scrutinized Diego tenants that produce and sell marijuana. Those tenants 

must have a stellar record of accomplishment and be in full compliance with existing laws and 

regulations. This approach allows Diego to execute its full business plan to become the leading 

nationally branded luxury marijuana producer and retailer in the U.S., once marijuana has been 

removed from the Level 1 schedule, or is legalized all together by the Federal Government. Diego is in a 

position to transform its business completely and immediately, while competitors may struggle to catch 

up, restructure and overcome existing barriers of entry. Such immediate transitions will have a 

significant positive impact on Diego’s revenue generation and share price. There are no guarantees to 

tenants or shareholders that the option to acquire the tenant business will be exercised. The option to 

acquire is at Diego’s discretion and the term of the options may vary, but is generally 8 years. 

To operate within the constraints set forth by the US government, Diego is currently not growing or 

selling marijuana. This report, however, also describes some of the Company’s future growth plans, as to 

the grow and retail operations of other entities with which Diego has pre-negotiated acquisition 

contracts or plans to have pre-negotiated acquisition contracts. At this time, Diego only has one pre-

negotiated acquisition contract in place with Diego Pellicer, Inc., a Washington Corporation. These 

external operations may be referred to as DP Grow and DP Retail, and the results of these operations as 

presented, will not directly benefit Diego until after Federal legalization. 

Diego Pellicer Locations throughout the U.S. 
 

DPWW seeks to establish growth and retail locations in all states where such locations currently are, 

or will be legal. DPWW has so far secured six such locations in Colorado, Oregon and Washington and 

has begun the build-out in these locations. Two locations are already operational and Diego’s flagship 
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location in Seattle will have its grand opening during May 2016. The tenants leasing Diego locations 

in these states profit directly from cannabis sales, but DPWW does not participate in these revenues. 

Current state laws and federal regulations do not allow interstate cannabis sales. For these reasons, 

DPWW does not grow, process, sell or profit directly from cannabis until legalization on a Federal 

level. 
 

Demanding Tenant Selection 

Diego’s tenant selection process is demanding. Diego applies the stringent quality standards that it 

has established for its brand to the partnership with award-winning legal growers and retailers 

throughout the country, where the cultivation and sale of recreational and/or medical marijuana are 

permitted by State law.  As a tenant of Diego, these operators will have the support of Diego’s 

excellent management team with expertise in real estate, retail management, agriculture and USDA 

affairs, legal, marketing, creative branding and product development. This will assure the timely 

establishment and maintenance of the Diego luxury retail locations and selling the premium Diego 

brand to a clientele expecting the highest level of product quality and service. 
 

 

Premium Brand - Dominate The Market 

Diego Pellicer Worldwide’s goal is to dominate the Global legal marijuana marketplace. Diego’s 

unique business model will position the company as the first fully integrated luxury marijuana retail 

operation and premium brand, known for its beautifully designed and consumer-friendly luxury 

retail stores and high-quality cultivation facilities, offering the finest quality products at competitive 

prices.  

In this early phase of the company’s development, the main objective is the pursuit of the 

acquisition, completion of build outs and control of legally compliant locations throughout the U.S. 

and entering into lease and acquisition agreements with carefully selected tenants. 
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MISSION 
 

Diego believes that legalizing marijuana, regulating it and taxing it, will have an overall positive 

impact compared to the current prohibition environment.  Diego campaigns to build support for the 

motion that marijuana should be elevated to the same regulatory standards as other legal 

recreational intoxicants such as fine wines, liquors, beers, cigars, etc.  There is an overwhelming 

amount of scientific evidence supporting this position. A growing number of high-ranking U.S. and 

foreign politicians, as well as a fast growing majority in the general population also supports this and 

are advocating the removal of Marijuana as a Schedule 1 substance at the federal government level. 

The Company supports the numerous medical research reports suggesting that legalization will help 

unlock the phenomenal power of cannabis as a medicinal treatment for numerous ailments. While 

Diego is not making any medical claims in connection with any of its products, it will support these 

research efforts whenever it can. 

Diego – The “Starbucks” Of Marijuana 

Diego’s vision is to develop Diego Pellicer as a premium brand that is valued by and positioned to 

appeal to a broad and demanding customer base. Diego, while establishing its brand is contributing 

to a paradigm shift, whereby it is thought of much like Davidoff for cigars, Godiva for chocolate and 

Starbucks for coffee.  We believe that Diego products can be elevated from the stigmatized position 

of other cannabis products in the market, to take its rightful place alongside fine cigars, cognac, 

champagne, wine and other luxury intoxicants to be enjoyed by adults in a responsible manner. 

 

 

 

                  

 



© Copyright 2016 StockWatchIndex, LLC SWI RESEARCH REPORT     6 

  

 

PRODUCTS 

Cannabis 
 

While Diego is currently not selling any marijuana, it has established strict, best-of-class cannabis 
growing standards for its cultivation tenants, allowing only use of the finest genetics and strains, 
best nutrients, soil and grow conditions.  Branded products will be meticulously harvested, 
properly dried, cured and stored in a controlled environment by the Diego tenants.  Branded 
products will be packaged, as expected from a luxury brand. Displays and packaging will be 
refined and polished.  

Accessory Products 
 

Diego is developing a wide palette of accessory products to compliment and add on to the sales of 
cannabis in its stores. Diego sets the standard for quality product presentation to truly capture the 
category of Premium Marijuana and Diego Accessory Products. Revenues from accessory products 
can add significantly to the overall financial performance. 
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Patent Pending Wand Device and Portion Control System 
 

Diego has developed a unique patent-pending wand device similar to the standardized containers for 

the popular single container coffee makers. The consumer will press the highest quality cannabis into 

what looks like a hollow incense cone. This special shape fits perfectly into the Diego Varita wand 

device, so you can enjoy with safety, style, and sophistication. The efficiently designed and pressed 

loads will expose over 300% more surface area to the point of ignition, superior to any other delivery 

method. 
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LOCATIONS 
 

Under the Diego Pellicer brand, the company is establishing an expanding portfolio of high-traffic luxury 

properties. Presently, Diego holds six qualified properties across three US States that are in the process 

of building out and will commence with operation according to the schedule below. Diego’s flagship 

store in Seattle Oregon is scheduled for its Grand Opening during May 2016. 
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PRIMA LOCATIONS – THE “NEW NORMAL” 

 

 
 

PRIMA is a Diego’s mid-market brand and stands for premium quality. Prima is a useful tool to enter 

markets currently only permitting medical dispensaries and convert into luxury Diego retail facilities 

at the time of Federal legalization. While Prima stores are not quite as luxurious as the Diego flagship 

retail stores, Prima aims to establish a “new normal”, a store environment anybody can feel safe and 

comfortable in. Prima aims to be the industry leader by setting the highest standards for: 

 

 Customer care 

 Safety     

 Quality Control     

 Tracking     

 Traceability  

 Genetics 

  

Prima can be a placeholder for dispensaries, our middle-market brand, or converted to the luxury Diego 

brand with minimal effort or capital investment. 
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Target Geographies  

With its next round of investment, Diego will enter into an accelerated growth and expansion stage in 

its development toward becoming an internationally recognized brand.  The initial target geographies  

for Diego are all US states in which recreational or medicinal marijuana is currently legalized.  Diego 

follows a phased implementation that carefully pre-stages funding and materials to be first-to-market 

with Diego’s semi- proprietary model, as each state rules on legalization.   

Legalization Trends 
 

There are 34 US states, districts or territories that have legalized some form of cannabis use. Congress 

now allows states to set their own medical marijuana and hemp policies, without interfering from a 

Federal level. There are indications that in 2018/2019 marijuana may be removed as a Schedule 1 

substance at the federal government level altogether. Supporting this change, public opinion has begun 

to shift towards the further legalization of medical and recreational marijuana. A new survey by the  

AP-NORC Center for Public Affairs Research finds that a record-high percentage of Americans – sixty-one 

(61%) percent – now say they support marijuana legalization. 

 

                              

In the meanwhile, different states, including California, are forging ahead with legalization based on 

the expectation of significant tax revenue generated by the industry for the state they are operating 

in. In Oregon alone, according to data from the Oregon Liquor Control Commission (OLCC) as of April 

14, the state has received the following applications: 
 

 589 for cultivation sites 

 51 for retail stores 

 67 for processors (infused products makers) 

 42 for wholesale business 

 4 for testing labs 
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In addition, another 467 applications are still either in the “draft” phase or are incomplete, which means 

the total could soon jump to more than 1,300. 

Projections by the group “Responsible Ohio”, preliminarily validated by the Cleveland economics firm 

Burke, Rosen & Associates, projected that annual retail cannabis sales could hit $2.2 billion in Ohio by 

2020, if a current measure up for voting passes this November. It also predicts that cultivators and 

processors will generate nearly another $2 billion in annual revenues by then, while the state could 

see up to $554 million in tax revenue in 2020.  Compared to this, dispensaries and retail stores 

in Colorado generated revenue of nearly $700 Million in the first full year of sales.  

 

Forty-six percent of the U.S. population live in a State  

with existing or planned Dispensaries 

  
 

Many states have taken years to implement MMJ laws, develop regulations and get the first legal 

businesses up and running. Minnesota passed a law last spring legalizing non-smokeable medical 

cannabis, and dispensaries have opened to the public on July 1, 2015. Minnesota stands in contrast to 

states like Illinois, Massachusetts and Nevada, which have all struggled with administrative delays and 

lawsuits pertaining to their respective MMJ programs.  

 

Other states like Georgia have passed bills that establish multi-year studies for the use for certain 

medical conditions and to legalize the use of cannabis oil for many different medical conditions and 

accordingly removing the fear of Federal prosecution.  

 

New York and New Jersey have legalized use of medical marijuana. Senators Gillibrand and Booker 

with Rand Paul (R-KY) and Dean Heller (R-NV) introduced the Compassionate Access, Research 

Expansion and Respect States (CARERS) Act. The law would respect the states that set their own 

medical marijuana programs and prevent federal law enforcement from prosecuting patients, 

doctors and caregivers in those states.  

22%

78%

46%

54%

0% 20% 40% 60% 80% 100%

2011

2014

Growth of Dispensaries

No Dispensaries Dispensaries



© Copyright 2016 StockWatchIndex, LLC SWI RESEARCH REPORT     12 

  

 

The Nevada and California Legislature is expected to let voters decide in November 2016 whether to 

end marijuana prohibition and regulate marijuana like alcohol. The initiative makes private 

possession of up to one ounce of marijuana legal for adults 21 years of age and older. It will remain 

illegal to use marijuana in public or drive while impaired by marijuana. Texas state lawmakers in 

March 2015 introduced legislation that would allow patients with cancer, seizure disorders, post-

traumatic stress disorder, and other debilitating conditions to access medical marijuana if their 

doctors recommend it. 

 

 

 

The law currently does not reflect marijuana’s legitimate medical use and denies access to patients, 
such as veterans with post-traumatic stress disorder, citizens suffering with cancer, and severe 
aliments of the aging. 
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Progress towards further Legalization 

In mid-July 2015, the Senate Appropriations Committee passed an amendment to the FY 16 Financial 

Services & General Government Appropriations Bill with a 16 to 14 vote. The Amendment states: 

“None of the funds made available in this Act may be used, with respect to a State where marijuana 

is legal for recreational or medicinal purposes, to prohibit or penalize a financial institution solely 

because the institution provides financial services to an entity that is a manufacturer, producer, or a 

person that participates in any business or organized activity that, 1) involves handling marijuana or 

marijuana products and 2) engages in such activity pursuant to a law established by a State or a unit 

of local government.” 
  

This is great news for cannabis companies since it addresses one of the key issues in the industry: the 

ability of businesses to obtain stable relationships. Voting in favor of a large bill that has cannabis-

friendly provisions allows politicians plausible deniability for those provisions in support of cannabis, 

giving this amendment from the Senate Appropriations Committee a much better chance of 

becoming law. 
  

In addition to the amendment, there are at least nine stand-alone bills that have been introduced in 

the 115th Congress to change some aspect of the laws regarding cannabis. These nine pieces of 

legislation have already attracted 89 sponsors voting members in Congress. As more states legalize 

marijuana for recreational and medical use, sponsorship and support on the Federal level is bound to 

increase to a point where Congressional action changes the status of marijuana under the Controlled 

Substances Act from Schedule I to Schedule II. 

There is no guarantee that the current presidential administration will not change its stated policy 

regarding the low-priority enforcement of U.S. federal laws that conflict with state laws. Additionally, 

any new U.S. federal government administration that follows could change this policy and decide to 

enforce the U.S. federal laws vigorously. Any such change in the U.S. federal government’s enforcement 

of current U.S. federal laws could cause adverse financial impact on the Company’s business. At the 

same time further, or complete legalization, would have an extremely positive impact on the company’s 

revenue generation, in some estimates as much as ten-fold within a short period of time. 

 

BANKING 

One of the biggest hurdles in the legal cannabis industry had been the inability for legal cannabis 

operations to establish banking relationships. In February of 2014, the Obama administration gave the 

green light to provide banking services for legal cannabis operations, a move that could further 

legitimize the burgeoning industry. For the first time legal operators will be able to set up legal banking 

relationships, eliminating a key hurdle for legal cannabis business.  

In February 2014, FinCEN issued guidelines allowing banks to legally provide financial services to 

Licensed Operators that hold a valid License (“FinCEN Memo”). The rules re-iterated the guidance 

provided by the Cole Memo, stating that banks can do business with Licensed Operators and “may not” 

be prosecuted. 
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The guidelines provide that “it is possible [for the banks] to provide financial services” to Licensed 

Operators, while remaining in compliance with federal anti-money laundering laws. The guidance falls 

short of the explicit legal authorization that banking industry officials anticipated and the outcome of 

the banks relying on this guidance in transacting with Licensed Operators is currently unclear. 

 

The number of banks and credit unions serving marijuana businesses  

has grown dramatically, from 51 in March 2014 to 301 in March 2016,  

providing some much-needed relief to the cannabis industry 

 

 

THE MARKET 

The US state-sanctioned medical marijuana market generated a total revenue of $1.6B in 2013, an 
estimated increase of 33% over 2012, exceeding industry estimates by more than $100M.  The “legal” 
medicinal cannabis marketplace is estimated at $2.4 billion for 2014, expected to grow to $10.2 Billion 
in 2018 and a record #35 Billion by 2021, according to a recent report by ArcView Market Research. 
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By comparison, the marijuana market is currently less than 2% of the US tobacco market, a $153.5B 

market that has no medicinal value, and less than 1% of the alcohol market, which valued at $197.8B in 

2012 (Ginley, 2013; MarketLine, 2013).  As states legalize marijuana, and international markets develop, 

the emerging legalized marijuana industry will begin to rival that of tobacco and alcohol.    

 

Huffington Post 

“Legal marijuana is the fastest-growing Industry in the U.S.” 
 

Washington Post 

“The marijuana industry could be bigger than the NFL by 2020” 

 

Sales Projected to Reach $35 Billion in 2021 

Legal marijuana is the fastest-growing industry in the United States and if the trend toward legalization 

spreads to all 50 states, marijuana could become larger than the organic food industry, according to a 

new report obtained by The Huffington Post. Researchers from the ArcView Group, a cannabis industry 

investment and research firm based in Oakland, California, found that the U.S. market for all legal 

cannabis grew 17% in 2015 to $5.4 billion, up from $1.5 billion in 2013 and is expected to increase by 

another 35%, reaching a total value of $6.7 Billion in 2016 and $10.2 Billion in 2018. Combined sales of 

legal marijuana products are expected to reach $35 Billion in 2021. 
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The ArcView Group surveyed hundreds of medical and recreational marijuana retailers in states where 

sales are legal, as well as ancillary business operators and independent cultivators of the plant. ArcView 

also compiled data from state agencies, nonprofit organizations and private companies in the 

marijuana industry for a more complete look at the marketplace. 
 

"In the last year, the rise of the cannabis industry went from an interesting cocktail conversation to 

being taken seriously as the fastest growing industry in America," Troy Dayton, CEO of The ArcView 

Group, said in the executive summary of the report: "At this point, it’s hard to imagine that any serious 

business person who is paying attention hasn’t spent some time thinking about the possibilities in this 

market." 
 

There are an estimated 1.3 million medical cannabis patients in the US and approximately 4,000 

retailers serving them. California has the largest number of medical cannabis patients at more than 

1,000,000, followed by Michigan with 344,000 and Colorado with 109,000. Washington is next with 

103,000 registered patients. Alaska has the fastest growing population of potential (recreational and 

medical) consumers, followed by Washington DC, Colorado, New Mexico and Hawaii. In 2012, 

Montana, Colorado, California and Washington had the greatest increase in disposable income, thus 

increasing the breadth of target consumers. While consumers range in age, the greatest number of 

them are between 26 and 34 and are mostly male college graduates. 

 

Cannabis Sales in the U.S. by State 
 

 

 

Investors Take Notice 
 

The Cannabis market is in the process of turning into a rationally developing sector that over time will 

be measured with typical financial analysis yardsticks. Investors have to keep in mind that this is still a 

young and rapidly growing market, most likely to display a somewhat turbulent and uneven growth 

curve for some time to come. The questionable companies and stocks are being weeded out and in 

addition to small retail investors, mid to large size institutional investment firms are now taking notice.  
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They are beginning to invest into credible companies that have a solid business plan, are led by an 

experienced management team, show a legitimate track record and can withstand the typical due 

diligence such firms conduct. This new trend in the established financial industry should give private and 

individual investors more confidence to invest into fully reporting MJ companies in the public market. 

While the market is still fragmented, emerging now are a handful of leading edge and well-managed 

companies with solid business models, led by experienced and credible management teams. These 

companies are beginning to generate significant value and will remain viable, driven by market 

demand for legal, high-quality products and reliable services. This is a new breed of companies that 

are well funded and capable of executing on their business plan in a timely manner. They will 

generate significant revenues and provide real and continuously improving ROI to their investors. 

DIEGO INVESTMENT OPPORTUNITY 

The market is growing at an average annually adjusted rate of 60% and now may be the perfect time 

to invest in the marijuana industry, specifically into companies with a leading edge and compelling 

business model, such as Diego Pellicer. We believe that now is this time, with the caveat that as with 

any investment into a new (relatively unregulated) industry sector and development company, due 

diligence and strict adherence to your investment criteria, especially your risk tolerance level are the 

key to success. Diego is a fully reporting company and traded on the OTCQB, providing an excellent 

level of transparency for its investors. 

Marijuana stocks have had a turbulent year 
 

The rise and fall of marijuana stocks is perhaps best captured by the medical marijuana company GW 

Pharmaceuticals (NASDAQ: GWPH) and by Medbox, (NASDAQOTH:MDBX) on the distribution side,  

illustrated by the chart below. GWPH has a current market cap of $2.2 Billion on $46 Million of 

revenue with its stock is trading at $76.40 and a 52-week range of $35 to 133.  MDBX on the  

other hand is trading at $0.01 with a 52-week range of $0.01 to $1.89. This clearly demonstrates the 

difference between a well-managed and sufficiently funded company and a company struggling with 

the timely implementation of its business plan.  
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We consider Diego to be an extremely well-managed company with deep ties in the cannabis, real 

estate, retail and financial industries, the capacity to execute their unique plan in a timely manner 

and create significant ROI for its investors. 

 

Room to Grow 

The relaxation of U.S. laws prohibiting the recreational and medicinal use of marijuana has created a 

host of new public companies that are all trying to take advantage of this new industry growing at a 

rapid pace. These companies are only held back by currently existing laws and regulations, a lack of 

experienced managers and funding. According to industry experts, legal sales of cannabis is on track 

to post 60% growth this year, raking in over $6.7 billion in revenue. This is even more impressive 

considering that marijuana use is still banned in most states and still illegal at the Federal level 

altogether. In short, the marijuana industry has ample room to grow going forward.   

 

Investment Opportunity of a Life Time 

Because the recreational marijuana market alone could potentially quintuple in value by 2020 and 

experts expect the “legal marijuana” market to grow to $35 Billion by 2021, "marijuana stocks" saw 

their market caps explode northward in its early years. After the initial and unavoidable decline and 

the return of rational thinking to the industry segment during last years, investing into well-managed 

companies now may present the opportunity of a lifetime for investors with a long-term outlook.  

The shares of GW Pharmaceuticals, a medical marijuana company, have now risen by more than 

950% since 2012, with most of this astonishing growth occurring within the last 12 months. In 

comparison, Medbox's story is not quite as impressive and serves as reminder to invest based on 

strict investment criteria and not emotions. While most MJ stocks have come down significantly from 

their illusive heights, we believe that this pullback creates an unusual opportunity to invest into this 

powerful new industry by picking a company that has a solid business model, exceptional 

management team and is funded to execute its business plan in a timely manner. In our opinion, 

Diego is one of these companies. 
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Increasing Market Share  
 

The legal cannabis industry is expected to reach $35 billion in combined retail and wholesale sales in 

2021, and firmly established itself as the fastest growing industry in America. Five states now boast 

markets greater than $100 million, while one additional state posted sales above the $700 million 

mark. Legal Adult Use sales began for the first time in Colorado and Washington, adding $370 million 

in new sales dollars. Voters in two more states and Washington, D.C., approved Adult Use measures, 

three states approved new medical use laws, and 11 states passed laws that allow for limited 

distribution of cannabidiol (CBD) products, a non-psychoactive but potentially medically useful 

component of cannabis. 

MJ Crop Report 

Using conservative price estimates derived from federal surveys, domestic marijuana production 

today has a value of $35.8 billion, more than corn and wheat combined, easily making it America’s 

largest and most lucrative cash crop. Based on production estimates derived from marijuana 

eradication efforts, marijuana is the top cash crop in 12 states, one of the top 3 cash crops in 30 

states, and one of the top 5 cash crops in 39 states. The domestic marijuana crop is larger than 

Cotton in Alabama, larger than Grapes, Vegetables and Hay combined in California, larger than 

Peanuts in Georgia, larger than Tobacco in both South Carolina and North Carolina, larger than Hay, 

Tobacco, Corn and Soybeans combined in Kentucky and larger than the top-ten crops combined. 

 

THE COMPANY 
 

As we typically do during the due diligence phase for a new SWI research report, our analyst had the 
opportunity to meet with the Diego Pellicer CEO and CFO and had conversations with the Chairman, 
Vice Chairman and other key management members of the company to discuss its business plan and 
perform limited due diligence.  

Value Proposition 
 

We believe that legalizing marijuana, regulating it and taxing it, will cause less harm and do more good 

than the prohibition environment. We believe marijuana should be elevated to its proper place among 

other legal recreational intoxicants such as fine wines, liquors, beers, cigars, etc. There is an 

overwhelming amount of scientific evidence that supports this philosophy, as well as a growing number 

of supporters ranging from high-ranking US and foreign politicians to prominent figures in different 

industries, from medical to entertainment. In addition, we believe that legalization will help unlock the 

phenomenal power of cannabis as a medicinal treatment for numerous ailments from headaches to 

anxiety to cancer, as indicated by leading opinions in the medical field. At the same time, Diego is not 

making any medical claims for any of the products it sells. 
 

We agree with Diego that the legalization of recreational marijuana for adults on a Federal basis and in 

other countries around the world is inevitable and should be expected latest in 2018/2019.  Legalizing 

national and international commerce of marijuana, will allow Diego to take its brand and unmatched 
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quality standards to markets all around the globe immediately without the typical start-up lag times. 

Accordingly, agreements securing this transition are in place and ready to generate rapidly increasing 

revenues immediately. Diego offers great value to operators and investors alike as a production and 

investment vehicle that gives those operators the ability to enter an emerging market, offering a turnkey 

system with its “ready-made” leading brand and luxury locations.   
 

The initial value proposition of Diego consists of the delivery of a turnkey system with a high quality and 

strictly standardized approach to the build-outs and branding of its real estate holdings, customized for 

premium marijuana cultivation and retail operations.  The build-out model has been developed and 

optimized by Diego’s expert team to maximize resources, while minimizing build-out and operating cost.  

With select build-outs and where permitted by state law, Diego enters into pre-negotiated acquisition 

contracts with licensed growth and retail tenants, which will result in immediate ownership of 

operations from seed to sale upon changes to the Federal law, if Diego exercises its acquisition options. 

These are high-traffic and high value locations in an industry that is projected to reach $25 billion by 

2021 and will soon rival that of traditional markets such as tobacco and alcohol.  
 

Diego sets itself apart from the competition as the only company providing complete turnkey systems 

for qualified growers and retailers. By strictly applying its team’s expertise in real estate, retail 

management, agriculture and USDA affairs, legal, marketing, creative branding and product 

development, Diego assures the high quality and image of its brand and consistent revenue growth. 

Up-listed to OTCQB  

Following strict investment criteria will make Diego a prime candidate for your investment. The 

company’s unique business model addresses a large void for credible companies with experienced 

management teams in the cannabis industry. The Company is fully reporting and has recently up-

listed to the OTCQB, providing excellent transparency for investors. 

 

THE TEAM 
 

A high-pedigree management team with deep experience in the specific sectors runs the company. 

The team brings together scientific and business expertise gathered through past tenures at 

companies such as Goldman, Sachs, Harvard, The New York Stock Exchange, Wall Street Capital 

Partners and the United Nations to name a few. 
    

Ron Throgmartin – CEO  
Mr. Throgmartin joined as CEO of Diego Pellicer Worldwide Inc. in August 2013. In May 2010 he began 

serving as an independent consultant for a medical marijuana company in Colorado where he managed 

State licensing, compliance, retail operations and production. From 2003-2008 Mr. Throgmartin was 

involved with the largest privately owned cattle producers in the United States with operations that 

encompassed 11 states. In 1989, Mr. Throgmartin started his own commercial development company,  
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where over a span of 20 years he developed over 3 million square feet of commercial projects, working 

with some of the top rated retailers in the country, including Lowes, Home Depot, HH Gregg and Staples. 

From 1981-1989 Mr. Throgmartin worked for MacDonalds, Stake-n-Shake and his family business HH 

Gregg, where he served in many roles including Operations and new store development. Today HH 

Gregg (HHG) is a publicly owned and operated appliance and electronics retailer covering 16 states, and 

over $2.4 billion in annual sales. Mr. Throgmartin is a graduate of Ball State University with a Bachelor of 

Science degree.  

 

Christopher Strachan - Chief Financial Officer 

Mr. Strachan joined as CFO of Diego Pellicer Worldwide Inc. in January 2016. Mr. Strachan is an 

accomplished CFO, CEO, and manager with 30 years in corporate operations, marketing, securities, 

finance and 20 years of executive management experience. He has worked largely with developing and 

startup corporations, where he has honed his skills. For the past five years, Mr. Strachan has served as 

the President of Helisports LLC, a business development consulting company. In addition, he served as 

the CEO of Rhodes Architectural Stone from 2011 to 2012, the Director of Marketing and Sales of Glasair 

Aviation from 2012 to 2014 and the Director of Flight Operations and R&D at RotorWay Helicopters 

from 2009 to 2011. 
 

Alan Valdes - Chairman  

Mr. Valdez was a Sr. Trader at NYSE for 37 years, past Director of Trading Floor Operations for DME 

Securities at NSYE, Chairman of Wall Street Capital Partners and Senior Partner at Silverbear Capital 

Limited. He operated as a veteran floor trader for Goldman, Sachs, Bear Sterns, Morgan Stanley and 

many other large Wall Street brokerage firms. He was an Advisory Board Member at the Water 

Energy Board of the United Nations, is a board member at The Strang Cancer Prevention Center and 

member of the World Air League. Mr. Valdez broadcasts to millions for the major networks such as 

CNN, CNBC, FOX, Bloomberg and many others as an expert from the Floor of NYSE on a weekly basis. 

Mr. Valdez received his education at Seton Hall, New York University and Harvard.   

 

Douglas Anderson – Founder, Vice Chairman, Sr. VP Strategy & Vision  
Serial entrepreneur, formally trained underwriter and investment banker.  CEO of Wall Street Capital 

Partners.  Board Director of U.S. Veterans Cemetery and The Strang Cancer Prevention Center 

(invented the Pap test).  Advisory Board, United Nations, Global Agriculture Forum.  Veteran elite 

USMC Recon also served in the U.S. State Department.  Education: University of Washington, Texas 

A&M, Harvard.  

BOARD OF DIRECTORS 
 

Stephen L. Norris – Director 
Mr. Norris was elected a director of the Company in October 2015. Currently serving as Chairman of 

Stephen Norris Capital Partners, LLC, Mr. Norris has substantial expertise in structuring, negotiating and 

implementing leveraged buy-outs, cash-flow-based investments and financing strategies in the public  
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and private capital markets. Mr. Norris is one of five co-founders of the Carlyle Group, a major merchant 

bank based in Washington, D.C. Mr. Norris served as Carlyle’s President from 1988 -1977. Mr. Norris was 

a principal participant and key advisor in Carlyle’s numerous investments in various public and private 

companies. While at Carlyle, Mr. Norris, along with other senior members of the Carlyle team, 

participated in the acquisition, disposition, strategic focusing and financing (in public and private 

markets) of numerous companies involving several billion dollars of equity capital. Carlyle invested in 

leveraged buyouts (LBOs), venture capital (particularly telecommunications and wireless companies in 

the pre-Internet days), and real estate. Today, Carlyle is one of the largest and most successful private 

equity firms in the world. Prior to co-founding Carlyle, Mr. Norris was a Corporate Vice President of 

Marriott Corporation in Washington, D.C. He was a principal strategist and advisor for Marriott’s 

substantial public and private financings, limited partnerships, acquisitions and divestitures from 1981 

to mid-1987. In 1992.  

 

Mr. Norris was appointed by President George Bush, and confirmed by the U.S. Senate, as one of the 

five board members of the approximately (at the time) $68 billion Federal Retirement Thrift Investment 

Board. During his tenure (1992-1995), Mr. Norris successfully advocated for the right of Federal 

employees to allocate a greater portion of their savings into public equities. Until late 1996, Mr. Norris 

served on the Advisory Committee of SEAG, Inc. which advises the Saudi Government on economic 

development and diversification within the Kingdom of Saudi Arabia. Mr. Norris was a Fellow at Yale Law 

School (1977) and received a B.S. and J.D. (1972, 1975) with honors from the University of Alabama, and 

an L.L.M. from New York University (1976).  

 
MARKETING TEAM 
 
Jon Fink leads marketing, packaging and branding. In 1983, he founded JVI, an internationally 

known premier designer and supplier of the world’s finest brands. Jon owns JVI, Inc. and handles a 

cadre of marquee clients including Davidoff, Dilettante Chocolates. He has designed products for the  

US Olympic Committee, Bellagio Las Vegas, Mandalay Bay Las Vegas, Central Bank of Brazil, Maglite 

Allstate Insurance, Godiva Patron, Neiman-Marcus, Trump Hotels, United States Mint and the British 

Royal Mint. JVI has a 500,000 sqft. facility that can accommodate any of Diego’s packaging needs.  

Jon Intimately understands product rollout, launch, distribution, etc. 
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Greg Quist has been in the design business for over a quarter of a century, solving business and 

branding challenges across both two and three-dimensional platforms in dozens of categories. His 

creative expertise within the apparel industry landed him in lead creative positions with, Unionbay 

Sportswear, Esprit and Tommy Bahama among others. 

 

 

 

 

 

 

 

 

 
SCIENTIFIC ADVISORY TEAM 

 
Robert Epstein, MD, is the retired Chief Operating Officer for the United States Department of 

Agriculture (USDA); he served this arm of the government for three decades. He is the Diego Chief 
Scientific Advisor in regards to science, systems, testing and safety. 
 

Greg Reid is Diego’s product development leader and strategist. Greg specializes in the development 

of unusual and large-scale rollout projects.  He has lead various divisions within Microsoft, X-Box LIVE, 

Nintendo, Wii, Neiman Marcus and other major clients. 

 

Dr. Michael Osborn is the Chairman of the Strang Cancer Prevention Center (Strang invented the 

PAP test credited with saving more women from cancer than all other tests combined), Chief of Breast 

Cancer Surgery for Cornell and Sloan Kettering. 

 

Jean Marie Auboine Master Chocolatier and Executive Pastry Chef. He began his career at Le Louis 

XV - Alain Ducasse in Monaco, assisting the famed eatery in earning Michelin’s highest honor “Three  

Stars”. Chef Auboine continued his distinguished career at several Michelin-starred restaurants, which 

included One Star Chateau de Mercues in France and Hotel Beau Rivage in Geneva, as well as the highly 

respected Two Star restaurant-hotel, La Pyramide Vienne in France. 

 

COMPANY MILESTONES 
 

Diego Pellicer was founded in 2012 and began trading in 2015. From 2012 through 2016, the company 

has raised $7.6 Million. All of the funds were used for the expansion of operations, such as the 

formation of the company, the creation of initial designs for DPWW retail stores, securing of locations 

suitable and permitted for cannabis cultivation and retail and the sublease these locations. 
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•  DPWW secures Denver Elizabeth Street cultivation facility 

•  DPWW secures Denver Federal& Alameda retail location 

•  DPWW secures Denver Jason Street cultivation facility 

•  DPWW secures Denver Jason Street retail location 

•  DPWW secures first Oregon cultivation facility 

•  DPWW cultivation facilities are built out and ready for cultivation  

•  DPWA enters into sublease agreement for its Seattle retail location 

•  DPWA is selected out of 500 applicants to apply for a cannabis license 

•  DPCO enters into sublease for Denver Elizabeth Street cultivation facility 

•  DPCO enters into sublease for Denver Federal & Alameda retail location 

•  DPCO enters into sublease for Denver Jason Street location 

• City of Seattle approves Seattle construction drawings 

• DPWW begins construction of its 4th Ave Seattle flagship retail store 

•  DPWA acquires WA state recreational cannabis license 
•  DPCO submits final state documents for license transfer approval 

 Jason street, Denver Operational 

 Elizabeth Street, Denver Operational 

 DPWW Announces Grand Opening of Seattle Flagship Store during May, 2016 

 Up-lists to OTCQB 

  

 

DIEGO – THE BRAND 
 

Never before in the history of business has there existed a $50-100 Billion market with NO BRANDS. The 

closest parallel was the end of alcohol prohibition in 1933. First-to-market is one of the most essential 

factors for the success of a company in a new and burgeoning industry. 
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It is better to be FIRST than being BETTER 

Rule #1 of the 22 Immutable Laws of Marketing 
Ries & Trout 

 

The brands below were the early entities into the new market after the end of prohibition. We believe 

that the record of accomplishment of these companies speaks for itself. Brands that were first-to-

market took off and never looked back. 

 

 

 

 
 

Diego is establishing itself as the “Premium Marijuana Brand” and will continue to expand its advantage 

over the competition. Its carefully handcrafted approach to the market by its team of experts, 

establishing luxury retail locations and providing only the highest quality products, represents a 

significant advantage for the company and will be reflected in its revenues and share price. Diego has 

been constantly holding the Number One position in Google search results for ‘premium marijuana”. 

 

 
 
 
Property Preferences 
 

Following the high standards that the company has set for itself and its tenants, the team only pursues 
high-traffic locations that comply with all established rules. 
 
 

#1 
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 Free-standing single tenant buildings 

 Secure customer parking 

 No-nuisance environment for neighborhood 

 Minimum size of 2,000 square feet 

 High quality buildings with curb appeal 

 High quality interior 
 

     
Tenant Obligations 
 

Diego tenants are required to provide proof that they are complying with all State laws and Federal 
guidelines. In order to do so, the Company requires its tenants to maintain detailed records and reports 
that provide Diego and the responsible authorities with the evidence of such compliance. 
 

 
Every Diego tenant has to follow a strict set of rules and regulations set by Diego to become a tenant. 
 

 Meet all State and Federal laws and regulations 

  Meet all due diligence requirements established by Diego Pellicer 

 Sell Diego merchandise in the location 

 Support and promote the Diego mission and vision 

 Execute an option agreement to be acquired by Diego Pellicer 
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Most marijuana locations are in the top range of revenue produced per square foot among all retail 

locations. Revenue produced for square foot for cultivation locations is even higher.  

 
 
The company has commenced with operations in four locations and has been booking revenue from 

the first of its three Colorado facilities, with the others scheduled to come on line in the ensuing 

months. For financial details please read the recent 10K. 

 

The 4th Avenue retail store in Seattle is Diego’s flagship store and a template for all future locations. 

Grand Opening scheduled during May, 2016. 
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First Tenant 
 

The firs Diego recreational anchor tenant is Peter Norris, who has operated in the horticultural 
business for over 37 years. His P&G Plant Company, an interior and exterior landscape business, has 
serviced clients nationwide such as Nordstrom, Four Seasons Hotels, Embassy Suites and Neiman 
Marcus. He has established leading projects such as a 240,000 square foot tropical plants  
greenhouse space, a 30-acre greenhouse/nursery operation for annual cultivation in Oregon and 
Washington and has been the lead consultant to many clients requiring exceptional expertise in 
horticulture, nursery operations and design. 
 

Second Tenant 
 

The second Diego anchor tenant is Neil Demers. Neil is responsible for all Diego Colorado properties. 
Neill is a thought after expert for all aspects of the cannabis industry. He is responsible for the 
development, growth, execution and compliance of the Diego cannabis retail stores. His experience, 
combined with his forward thinking, expertise in finance and all cannabis related issues enables him 
to successfully maneuver the still changing landscape of the cannabis industry, which is crucial to 
the success of Diego Pellicer. Mr. Demers is currently also the CEO of “CannaStaff” a leading 
employment resource for the global cannabis industry. 

Third Tenant 
 

Diego is currently in negotiations with Jim Murphy to become the third anchor tenant for a test 
Diego property in Oregon. 

 

COMPETITION 
 

Although the cannabis industry has been around since 1996, the majority of companies are either 
start-ups or in pre-launch mode. With more states considering legalization, this young boom is only 
at its infancy. Only a small percentage have been operating for more than one year. 
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Profitability of Cannabis Businesses 
 

Most established marijuana businesses with solid management teams generate good revenues and 
profits with a concentration between modestly profitable and very profitable, while focused on one 
specific sector of the industry. Diego, with its multi-prong business model has the capacity to generate 
significantly higher revenues and profits than most of these companies, especially once legalization has 
occurred on a Federal level. 
 

 
 

 
While Diego Pellicer’s initial focus is on identifying, acquiring, controlling, upgrading and leasing 
properties for its cannabis operators, obtaining these locations requires competing with a broader list 
of competitors in the commercial real estate space. Properties may be in demand by other 
commercial businesses looking for shops and manufacturing space. In many cases, Starbucks, 
Subway, Chipotle, and other well-known businesses are as much Diego’s competition as cannabis 
focused businesses are. 
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A small number of cannabis focused real estate brokers are beginning to emerge. Considering the 

rules and regulations of properties related to the industry, Diego Pellicer must stay ahead of all its 

competitors to stay relevant and strong. Top commercial cannabis real estate companies include:  

 

Zones Properties (ZDPY) is a strategic real estate investment firm whose primary focus is acquiring 

commercial properties that face unique zoning challenges. This includes zoning related to the 

cannabis industry.  ($4.00 as of May 9, 2016) 
 

General Cannabis Corporation (CANN) provides services to the regulated cannabis industry 

throughout the United States. They lease growing space and related facilities (commercial real estate 

and equipment) to licensed cannabis business operators for their cultivation needs. ($1.00 as of May 

9, 2016) 
 

Mountain High Acquisitions Corp. (MYHI) is a holding company focused on the commercial hemp and 

CBD products industries. Its first acquisition in this sector is GreenLife BotaniX, Inc. ($0.07 as of May 

9, 2016) 

 

COMPETITIVE ADVANTAGE 
 

At this point in time, only Diego Pellicer is a “One-Stop” offering that identifies, acquires, upgrades 
and leases high-quality cultivation, processing and retail facilities to legally licensed and compliant 
cannabis operators. Currently only Diego has a team with extensive hands-on experience and 
knowledge in all applicable sectors. 
 

Diego Pellicer is building its brand within a niche high-quality, luxury cannabis/real estate market and 
provides all required resources for establishing and managing locations to its tenants. Accordingly, and 
justifiable by the multi-level services that the company provides, Diego is in a position to collect 
premium rent: 
 

• Strategically selected cultivation, production and high-traffic luxury real estate locations permitted 
for the sale of cannabis, designed and built by the Diego team. 

 Access to Diego’s management team with expertise in real estate, retail management, agriculture 
and USDA compliance, legal, marketing, creative branding and product development. 

• Providing additional cannabis-related signature consumer merchandise to tenants 
 

• Establishing a brand name internationally known as the best premium cannabis brand in the world 
 

Conflicting and continuously evolving rules and regulations by the States and the Federal Government 

on the legality and operation of cannabis businesses are complicated and confusing.  Diego Pellicer’s 

extensive real estate and legal experience in the field provides additional value-added services to its 

tenants. Diego not only advises its tenants on how to meet the complicated rules and regulations  

of the cannabis industry, but also how to get access to and operate the best commercial real estate 

locations. In addition, Diego tenants have access to pre-selected high quality DP merchandise, 

establishing and maintaining the strongest cannabis businesses possible. 
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INVESTMENT THESIS 

Diego has a unique business model, an experienced management team that is well versed in real 

estate, retail management, agriculture and USDA compliance, legal, marketing, creative branding 

and product development. The team, supported by its high-caliber Board of Directors, advisory team 

and consultants, is well equipped to maneuver the complicated legal environment of establishing 

and running a profitable and legal marijuana business, generate the market awareness and become 

the market leader that will produce increasing share value over time. 

1. Tenant selection process 
2. Real estate analysis 
3. Securing compliant locations 
4. Obtaining all cannabis business practice licenses 
5. Completing all design elements with its award-winning design team 
6. Leading the construction phase (including building permits, architectural buildout and    

cultivation needs for growers) 
7. Opening doors to the public and selling its first products 
 

The company has secured six locations so far and has entered into several lease contracts for retail and 
cultivation with carefully selected tenants. Its flagship store in Seattle is scheduled for its Grand Opening 
during May, 2016. 
 

REVENUE 

Assuming the timely execution of its business plan and subject to the availability of the required 

working capital, Diego projects to generate significant revenue and profit already in 2017.  Until 

Federal legalization occurs, Diego is not going to benefit from the sale of marijuana.  

Legalization is expected to occur in 2018. Once marijuana is legalized on a national level, Diego’s 

business model, based on the execution of its pre-negotiated acquisition agreements, enables the 

company to instantaneously benefit from marijuana sales. Legalization will increase domestic 

cannabis sales immensely and Diego Revenue drastically and immediately, allowing Diego to 

recognize all sales revenue from marijuana growth and retail as its own revenues. 
 

Diego’s projections presented in this report, assume that this will be the case sometime in 2018. The 

projections also assume the opening of additional locations according to Diego’s business plan and 

the timely availability of sufficient working capital. Detailed line item projections for revenue and P&L 

are available upon request. 
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                                                                                                                                                                                       Projections provided by Company

 

 
FUND RAISING 
 

Diego has raised funds of $7.2 Million so far at favorable conditions, all of which has been used as 
working capital for company expansion, mainly focused on securing qualified locations and 
commencing with the build-out of qualifying locations. DPWW is currently in the process of raising 
another $4.5 million. Funds will be used to expedite the company’s development, secure additional 
properties and accelerate the build-outs and opening of its six retail and cultivation facilities.  
 

ACQUISITION STRATEGY 
 

By securing options to acquire the businesses of its tenants based on pre-agreed conditions, Diego has 

positioned itself to expand its portfolio quickly and dynamically react to a changing legal environment on 

a Federal level immediately. Once legalization occurs, this will rapidly expand the portfolio of its wholly 

owned companies and improve revenue stream and other financial milestones significantly and 

immediately.  Diego will continue to seek the acquisition and leasing of additional properties throughout 

the U.S. 

 

Diego Pellicer Wordlwide
Projections 2016 - 2020 Legalization

 2016 2017 2018 2019 2020

Revenue 1,921,128$                 7,309,063$         78,946,000$          116,335,200$           177,042,240$                 

Expenses 2,030,000$                 5,676,250$         49,350,000$          72,500,000$             114,400,000$                 

EBIDTA (108,872)$                   1,632,813$         29,596,000$          43,835,200$             62,642,240$                   

CONSOLIDATED VALUE (2,177,440)$                32,656,250$       591,920,000$       876,704,000$           1,252,844,800$             
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COMPANY (STOCK) VALUE 
 

The Company trades under the symbol DPWW (OTCQB), is complying with all filing requirements by the 

OTC and the SEC and has up-listed to the OTCQB in April of 2016. With increasing revenues and EBIDTA, 

as demonstrated in the projections above and applying a reasonable mid-range multiple of 25 for stock 

price and consolidated value the company expects a significant increase in revenue to $177 Million and 

share price to approximately $20 by 2020. 

 

 

 

CAPTITALIZATION   

(May 2016) 
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RISK CONSIDERATIONS 

Forecasting Uncertainty and Risk 

IN ORDER TO FULLY UNDERSTAND THE RISKS INVOLVED OF AN INVESTMENT INTO DIEGO PELLICER WORLDWIDE 
(DPWW), PLEASE MAKE SURE THAT YOU READ ALL COMPANY PUBLICATIONS, FINANCIAL REPORTS AND SEC 
FILINGS CAREFULLY. THIS PUBLICATION DOES NOT CLAIM TO BE ACCURATE OR COMPLETE, MAY NOT COVER ALL 
EXISTING RISKS, LITIGATIONS, CURRENT OR ANTCIPATED AND DOES NOT GUARANTEE CORRECTNESS OF ALL THE 

FACTS PRESENTED HEREIN. FOR MORE IMFORMATION PLEASE VISIT www.diegopellicerworldwide.com. 

Unique Business Model  
 

DPWW has a complex business model that keeps evolving and is based on intimate market knowledge 

and wide ranging expertise in real estate, general retail, production and merchandising required for the 

new and fast growing marijuana industry. This represents a high-risk environment and makes it more 

difficult to forecast future operating results reliably. Our analysis and valuation model relies heavily on 

our limited due diligence, third party and/or public information, SEC filings and statements by the 

company’s management and its forward-looking estimates. These estimates may differ significantly 

from the actual results that will be achieved by the Company, especially if expectations for a timely 

nationwide legalization and/or the availability of working capital will not be met. This would negatively 

impact the Company’s projections, which are based on a major revenue increase based on far reaching 

legalization during 2018/2019.  

Securing Working Capital  
 

In particular, our valuation is based on the assumption that DPWW should be able to fund its business 

operations sufficiently via private placements at favorable terms and its existing credit lines. The 

Company has longstanding relationships with a significant DPWW investor base and the general 

financial markets that should accommodate this. This also supports our assumption that the Company 

will be able to fund the ongoing build-outs of its locations, acquire new locations, execute acquisitions 

and cover the initial costs associated with the implementation of strategic alliances and/or acquisitions 

sufficiently. 

Litigation Volatility 
 

Diego does not sell marijuana and leases only to tenants that are fully licensed by the states they are 

located in. While Diego has several licensing, consulting and other agreements, there does not seem to 

be an increased risk for litigation and the company currently has no outstanding litigation. 

Regulatory  
 

There is a chance that the “rules of engagement” may change for DPWW and DPWW-related activities, 

their strategic alliances, operations and business models. The ability to generate future revenues and 

profits may be materially impacted by such changes and subsequently the mid or long-term financial 

success of DPWW. 

http://www.diegopellicerworldwide.com/
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Capital Requirements 

 

DPWW requires additional funding to expedite the securing of additional locations and the build out 

and opening of its secured locations. Its existing cash and the additional funds it intends to raise in the 

short term should cover its capital needs for the next 12 months; any change in the Company’s capital 

requirements could materially affect the firm. The Company has longstanding industry and investment 

relationships, which it plans to utilize for the raising of funds as required. 

Competition – No Brands 
 

Many small companies compete in the cannabis retail or cultivation industry and at this juncture, there 

are no clear dominating players and more specifically, no brands. We believe that Barriers to Entry are, 

and will typically remain high, due to high start-up and operational costs along with the complex and 

still changing legal requirements for this new industry. In order to succeed as a significant player in the 

sector, it requires attracting additional highly skilled employees and retaining this exceptionally skilled 

management team, supported by a seasoned advisory team with experience in the industry, general 

business development and financial expertise.  

SUMMARY 

The Marijuana market is the fastest-growing industry in the world, projected to surpass the size of the 

NFL market by 2020. While typically a few large companies dominate a market of such significant size, 

the Global cannabis market is comprised of a large number of small companies without a dominating 

leader. GW Pharmaceuticals, with a market value of $2.6 Billion is one of the very few exceptions. While 

there are many competitors, most of them are small companies with little business experience, non-

existing legal and marketing teams, limited research capability and underfunded. The most astonishing 

fact though is that there is a rapidly developing industry of potentially enormous size with NO BRANDS. 

DIEGO - THE WORLD’S FIRST “PREMUIM MARIJUANA BRAND” 
 

Diego Pellicer Worldwide is the first company focused on developing a Global “Diego Pellicer Brand” as 

the World’s first all encompassing “PREMUIUM MARIJUANA BRAND”. Diego is achieving this by 

acquiring, custom designing and leasing first-rate turnkey facilities for the cultivation of cannabis and 

luxury retail facilities of both high-quality cannabis and premium signature Diego-branded non-cannabis 

accessory products.  
 

FIRST TO MARKET – PREMIUM LEASE RATES 
 

By leasing these turnkey facilities to carefully selected high-quality tenants that are in compliance 

with all existing laws and regulations, Diego is able to command premium lease rates with a 31.5% 

Cap Rate and dominate the market. By strictly enforcing its high-quality approach in all business 

sectors, Diego is First-to-Market with a well-developed and advanced Premium Brand Strategy,  

establishing its brand across the U.S. Diego has secured leases and begun with the buildout of six 

high-end locations in Colorado, Washington and Oregon, four of which are in operation. The Diego 

flagship store in Seattle is scheduled for Grand Opening during May, 2016. 
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TURNKEY LOCATIONS THORUGHOUT THE U.S. 
 

By utilizing the exceptional expertise of its management and advisory team, Diego develops legally 

compliant turnkey growth and luxury real estate locations for lease to state licensed companies in 

the cannabis industry throughout the U.S.  

EXPERT TEAM 
 

Complying with all existing laws, rules and regulations of operations is complex and beyond the 

expertise and scope of most marijuana start-ups. Diego has a team of highly skilled experts that will 

make the experience of starting a legally compliant cannabis business manageable by supplying a 

complete “Turnkey” business to its tenants.  

 

TENANT SELECTION  
 

Exceedingly careful tenant selection is one of the key elements to Diego’s success. Diego tenants are 

contractually obligated to comply with all rules and regulations for legal compliance on a State and 

Federal level. In addition, tenants have to adhere to Diego’s strict internal rules for the quality 

standards of its premium signature branded cannabis products and apparel, the appearance and 

maintenance of its locations and level of customer service. Every Diego location thrives to eliminate 

the stigma that is still associated with the sale of cannabis products and to provide a safe and 

comfortable luxury environment for the Diego customer. Every tenant is obligated to support the 

effort of advancing the growth of a responsible and legitimate cannabis industry for the benefit of 

its customers. 

PRE-NEGOTIATED ACQUISITIONS 
 

One of the most compelling aspect of Diego’s business model is its multi-prong strategy based on the 

expectation of continuing legalization, eventually on a Federal level. Diego establishes and enforces the 

high standards of its cultivation, retail locations and products with its tenants within the existing 

confinements of the current law. At the same time, the Company has strategic agreements in place to 

acquire select tenant locations based on pre-negotiated conditions, once legalization progresses further 

either on a state-by-state or Federal level. Once Federal Legalization occurs and the acquisitions have 

been concluded, Diego revenue will increase drastically and immediately and the Diego business will be 

catapulted into the next stage of its development. The Company projects this to occur in 2018/2019. 

AHEAD OF THE COMPETITION 
 

While competitors will struggle to adjust to this new legalized environment fast enough; Diego will be 

again first-to-market with a recognized luxury brand and an established nationwide network of high-end 

stores and cultivation facilities, now also legally benefiting from the sale of cannabis products. This will 

accelerate Diego’s plan to become the “Starbucks” of cannabis. 
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EXTRAORDINARY RETURN 
 

For the purpose of our recommendation, we are assuming that Diego can implement its business plan in 

a timely manner and raise the additional working capital required. With approximately 37 Million shares 

outstanding (at the time of this publishing), no large overhang of low priced warrants or options that 

could potentially create downward stock pressure, Diego share price is poised to see a significant 

increase and produce extraordinary returns on investment for its investors, especially once legalization 

progresses further and according to reasonable expectations. 
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DISCLOSURE 

 
IN ORDER TO FULLY UNDERSTAND THE RISKS INVOLVED OF AN INVESTMENT INTO DIEDO PELLICER WORLWIDE, INC, 

PLEASE MAKE SURE THAT YOU READ ALL COMPANY PUBLICATIONS, FINANCIAL REPORTS AND SEC FILINGS CAREFULLY. 

DIEGO IS A FULLY REPORTING COMPANY AND FILES ITS REPORTS AS REQUIRED BY THE SEC. THIS PUBLICATION DEPENDS 

PARTIALY ON INFORMATION PROVIDED BY THE COMPANY, THIRD PARTIES, ITS OWN LIMITED DUE DILIGENCE, AND 

INFORMATION CONTAINED IN THE COMPANY’S SEC FILINGS. THIS DOCUMENT OR ANY OF ITS ACCOMPANYING MATERIALS 

DOES NOT CLAIM TO BE COMPLETE OR ACCURATE AND MAY NOT COVER ALL EXISTING RISKS, LITIGATIONS, CURRENT OR 

ANTCIPATED. 

This report has been prepared by Dynamic Market Concepts (DMC) and distributed by StockWatchIndex, LLC (SWI). Neither 
DMC nor SWI is a licensed broker-dealer or certified investment advisor and does not generate any investment banking or 
commission-based revenue with respect to the securities of the company described herein. StockWatchIndex is a Research 
and Information Marketing firm that has been hired to increase market awareness for its clients and has been compensated 
for the preparation of this report in cash and in restricted stock.  This report is based on information from the company and/or 
other third party/public sources that we consider reliable, but we do not guarantee it to be accurate or complete and nothing 
in this report may be construed as investment advice. All information contained herein is subject to change without notice 
and SWI has no obligation to correct any errors. SWI cannot be held liable for any third party/public sources information 
herein, including information from the company. This is not a solicitation to buy or sell securities in DPWW, or any other stock 
mentioned in this report, in any jurisdiction where such an offer or solicitation would be illegal.  

Statements contained in the information provided herein that are not historical facts are forward-looking statements within 
the meaning of the Private Securities Litigation Reform Act of 1995.  These statements involve risks and uncertainties such as 
competitive factors, technological development, market demand, financial projections and the company's ability to secure 
sufficient funding for operation and expansion and the capacity to implement its business plan in a timely fashion. These 
forward-looking statements are often indicated by words such as “projected”, “believes”, “expects”, “estimates”, “may”, 
“will”, “should” or “anticipates”, or similar expressions. Investing into companies traded on the OTC pink sheets or other OTC 
represent a substantial risk and is not suitable for all investors. Past performance of the company covered in this report is not 
a guarantee for future performance and by investing; you may lose your entire investment.  This report is disseminated in 
print and electronically and can be downloaded from our website, or the company’s website. By accessing our website or 
opening this e-mail to read the attached report, you agree that you are solely responsible for your investment decisions. We 
strongly recommend that you consult with your private investment advisor before investing in any of the stocks mentioned 
on our website, or in any of our publications. DMC/SWI advices recipients of this information to verify all information via the 
represented Company’s periodical SEC Filings and make their investment decision based on the information they have 
gathered from their own sources, or based on the advice of their private investment advisors.  

DMC/SWI cannot be held liable for any potential losses that may result out of any investment into the stock of the presented 
company. Because we have received compensation for the dissemination of the information, our publications should not be   
regarded as independent in any manner whatsoever and should be considered information marketing to increase market 
awareness. No part of the received compensation is related to any recommendations expressed in this report. In addition, or 
in lieu of the reported cash compensation, SWI is often paid for its reports in restricted and Rule 144 stock, warrants and /or 
options. This compensation and the ownership of securities the company’s common stock may potentially constitute a conflict 
of interest in regards to maintaining absolute objectivity of the opinions expressed in this report. This document shall not be 
copied without the written approval of DMC/SWI and is copyrighted (2105) by StockWatchIndex, LLC. If you have any 
questions, please e-mail to rpoertner@stockwatchindex.com. 
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